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BancomerBancomer Transfer Services (BTS)Transfer Services (BTS)

Subsidiary of BBVA Bancomer Financial Holdings
BTS’ mission is to provide high quality payment services 
for family remittances in LATAM
High quality payment services are supported with a 
propietary technology platform
Technology platform incorporates one of the most
stringent compliance programs and a state-of-the art AML 
monitoring system
BTS acts as a money transfer engine, allowing MT’s to
provide their consumer with a reliable and secure
alternative to wire money at affordable prices
Claims ratio: 0.02%



BTS has beenBTS has been promotingpromoting switchingswitching to formal paymentto formal payment channels, whichchannels, which
providesprovides benefitsbenefits toto allall thethe participantsparticipants ofof thethe remittancesremittances marketmarket

Source: Banxico

In Mexico, family remittances started to switch to formal 
payment channels back in the year 2000
Many new participants joined the industry, due to formal 
access to formal payment networks
With access to formal payment networks, new participants
were able to offer:

High quality service at payment to beneficiaries
Competitive prices
Strengthen compliance programs

This provides the consumer with more reliable and secure
alternatives to wire money at affordable prices



90% of90% of thethe familyfamily remittancesremittances toto Mexico are transferred Mexico are transferred 
electronicallyelectronically andand mainlymainly through formal paymentthrough formal payment channels …channels …
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… and… and thethe remittancesremittances fromfrom thethe UnitedUnited StatesStates toto
MexicoMexico couldcould exceed $20 Billion in 2005exceed $20 Billion in 2005
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BBVA Bancomer throughBBVA Bancomer through its BTS solution, has playedits BTS solution, has played
a key role in loweringa key role in lowering consumerconsumer costscosts
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Other electronic payments
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2004 2005

MexicanMexican BanksBanks havehave participated in 2/3 ofparticipated in 2/3 of familyfamily
remittanceremittance paymentspayments

Other banks

USD $ billones
BBVA Bancomer 0.37 0.36 0.43 0.44 0.51 0.51 0.50 0.55 0.51 0.53 0.46 0.43 0.39 0.42 0.51 0.52 0.60 0.56 0.56 0.60 0.55 0.58 0.50 0.48 0.46 0.46
Otros Bancos 0.15 0.19 0.17 0.22 0.19 0.22 0.25 0.19 0.31 0.15 0.05 0.31 0.18 0.20 0.33 0.32 0.36 0.39 0.34 0.39 0.36 0.29 0.39 0.38 0.31 0.36
Otros electrónicos 0.28 0.20 0.23 0.27 0.32 0.32 0.30 0.33 0.31 0.33 0.34 0.29 0.26 0.29 0.33 0.35 0.44 0.41 0.41 0.43 0.35 0.38 0.32 0.33 0.31 0.32
No electrónicos 0.13 0.12 0.13 0.14 0.19 0.17 0.18 0.17 0.17 0.15 0.13 0.21 0.14 0.15 0.18 0.18 0.20 0.18 0.18 0.18 0.16 0.17 0.16 0.24 0.16 0.15
Total 0.93 0.87 0.96 1.07 1.21 1.22 1.23 1.25 1.29 1.16 0.97 1.24 0.97 1.05 1.35 1.37 1.60 1.53 1.49 1.60 1.42 1.41 1.37 1.43 1.25 1.29
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Fuente:  Banco de México, 2005

2003 2004 2005

More than 61% ofMore than 61% of thethe paymentspayments processedprocessed throughthrough BanksBanks werewere
paid by BBVA Bancomer during 2004paid by BBVA Bancomer during 2004



IN 2004, BBVA Bancomer paidIN 2004, BBVA Bancomer paid almostalmost halfhalf ofof thethe
remittancesremittances thatthat werewere transferredtransferred electronicallyelectronically

Payment of family remittances transferred through electronic wires
(USD $ Mill)

Source: Banxico

Other
$8,233
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2004:  $14,496 BBVA 
Bancomer

$6,263
43%
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ThisThis confirmsconfirms that BBVA Bancomer’sthat BBVA Bancomer’s leadingleading serviceservice isis thethe
consumer’sconsumer’s toptop choicechoice toto wirewire money back tomoney back to MexicoMexico

In 2005, BTS’sIn 2005, BTS’s volumevolume continuescontinues toto growgrow atat
twotwo digitdigit ratesrates



Guatemala
• Banco de Desarrollo 

Rural.
• Banco Uno
• Banco Industrial
El Salvador
• Banco Agrícola, S.A.
• Banco Salvadoreño
• Banco Uno
Nicaragua
• Banco Uno
• Banco de la 

Producción
Honduras
• Banco Mercantil
• Banco Uno
Dominican Rep.
• Banco del Progreso
• Banco BHD

Dinero 
Express
10 locations:
• Madrid
• Barcelona
• Valencia
• Lorca
1 Agent: 2 Offices
Madrid and Málaga

Dinero Dinero 
ExpressExpress
10 locations:
• Madrid
• Barcelona
• Valencia
• Lorca
1 Agent: 2 Offices
Madrid and Málaga

WholesaleWholesale::
Merchants

Harris
Wells Fargo,etc.

BanksMT’sMT’s

USPSUSPS

+ 35,000 third party POS

Central 
America &
Caribean

PerúPerú
• BBVA Banco Continental
• Interbank
Argentina
• BBVA Banco Frances
Venezuela
• BBVA Banco Provincial
Chile
• BBVA Banco BHIF
Uruguay
• BBVA Uruguay
Paraguay
• BBVA Paraguay

In progress

AfricaAfrica

Agents

RetailRetail::

BBFFSS

22 Locations:
• Texas
• California

Banco Banco 
AgrícolaAgrícola

MéxicoMéxico

BTSBTS

Colombia
• BBVA Colombia
• Banco Davivienda
• Banco GranAhorrar
• Banco Colmena
Ecuador
• Banco de Guayaquil
• Banco del Austro
• Banco Internacional
Brazil
• Bradesco
Bolivia
• Banco Mercantil
• Banco Bisa

SSouthouth AAmmeericarica

In progress

AsiaAsia

BasedBased onon Mexico’sMexico’s success, we are extendingsuccess, we are extending BTS’sBTS’s
internationalinternational network ...network ...



AndAnd intointo newnew marketmarket segmentssegments with adwith ad--hochoc productsproducts

USAUSA MEXMEX

BankedBanked BankedBanked

AccountAccount -- AccountAccount
““IntercuentaIntercuenta Express”Express”

BankedBankedUnbankedUnbanked

UnbankedUnbanked UnbankedUnbanked

Cash Cash –– AccountAccount
Envíos de Dinero Envíos de Dinero CardCard

Cash Cash -- CashCash



CONCLUSIONSCONCLUSIONS
With formal channels the sender enjoys better and more 
alternatives to wire money back home

BTS’s solutions provide the following advantages:
Point of sale has less claims and can provide better service
to their customers (0.02%)
The transmitter has better control of activities and can reach
many destinations through the same pipeline
Payment entities can rely that the most stringent compliance
and monitoring applictions screen every transaction
Beneficiary can always count that the money will be ready for
payment
Due dilligence is performed to network participants in order to
join the program



CONCLUSIONSCONCLUSIONS
And the most important benefit of formal payment channels:

Consumers are wiring 31% more money back home:

1999 average face value per transaction: $287 USD

2005 average face value per transaction: $377 USD

At lower prices: 

300% price reduction !!!


	… and the remittances from the United States to Mexico could exceed $20 Billion in 2005
	Mexican Banks have participated in 2/3 of family remittance payments

